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JC2301
 

 Media Content Writing (English/Hindi)

[3 2 0 5]

Course objective: The course intends to develop a sense of different contents for different Media outlets viz. magazines, journals, advertisements etc. and also prepare students to generate content in English and Hind languages for the said media forms. 
Unit 1. Creative and feature writing:

a. Meaning of creative writing, writing with creativity, art of writing with flair, 

b. Difference between news writing and creative writing, narrative and interpretation writing. 

c. Meaning of Feature and its  types 

d. Ingredients of feature writing and art of writing different kinds of features. 

Unit 2. Writing reviews: 

a. Reviewing books, 

b. Film review 

c. Reviewing performing arts 

d. TV and radio review.

Unit 3. Technical writing: 

a. Business writing, 

b. Science writing 

c. development writing 

d. Content writing for Online Media.

Unit 4. Writing for Electronic Media: 

a. Script writing for news, talk, discussion, 

b. Final aspects of electronic media  language development writing 

c. Features, talks, Writing for the ear,
References/Text Books:

1.Beyond Those, Headlines, New Delhi: The Media Foundation,1996.

2. Fun F. Smith and Lorain M. O Connell, Editing Today, II ed., New Delhi: Surjeet Publication, 2004.

3. Louis Alexander, Beyond the facts: A guide  to the art of feature writing, II ed., New Delhi : Surjeet Publication, 2004.

4.Mencher, Melvin,  News Reporting and Writing, Mac-Graw Hill, Boston,2006.

5. Agarwal Vir Bala, Essentials of Practical Journalism, Concept Publishing Company, 2006.
JC2302
 

 Film Appreciation & Criticism


[3 2 0 5]
Course Objectives: The course will provide students some outlines of the art and science of film analysis. Though some learning of notable periods in film history, certain movements and school of aesthetics, politics and philosophy are mandatory however, the emphasis would be to understand contemporary global trends - to be aware of the kinds of films students and young people are making today. Students in this course will be able to (a) develop sensitivity towards cinema; (b)  be fully aware and appreciative of the technique, aesthetics, ideology and history of cinema, (c) write with greater lucidity and clarity with an idea of the realms of imagination and creativity. 

Unit 1. Aesthetics and Appreciation:

a. Definition and Meaning of Aesthetics and Appreciation

b. Perception of Beauty

c. Basics of Film Criticism

d. The Value of Film Viewing

Unit 2. Language of Cinema:

a. Cinematic Terms

b. Mise-en-scene

c. Cinematography and Editing - Time and Space, Narrative, Shot

d. Theme, Story and Screenplay

Unit 3. Film as Art:

a. Form and Frames

b. Other Arts and Cinema - Theatre, Painting, Other Traditional Arts

c. Film Genre

d. Fiction Films, Short Films, etc.

Unit Four: 

a. New wave cinema, 
b. Genre and Auteur theories, 
c. Modernism and Post-modernism, 
d. Classic Hollywood Cinema and Art Cinema,     

Unit Five: 

a. Art, technology, theory and film criticism: 
b. Different approaches and writers.  
c. From the early days to the present day: major film-makers and films from different countries, current trends 
Reference Books:

1. Hayward Susan, Key concepts in cinema studies, Routledge, New York, 2004. 

2. Denzin Norman K,  Images of  post-modern society, Sage Publications, London, 1991

3. Bill Nichols, Movies and Methods, Seagull Books, Calcutta; 1993, 

4. Braudy Leo, Film Theory and Criticism, Oxford Publications; 2009. 
5. Dick Bernard F, Anatomy of Film, St Martin Press, New York, 1978

· Select Any one Elective from Group – I 
(Elective- JC 2303/2304/2305)
JC2303     


POLITICAL COMMUNICATION

[3 2 0 5]

Objective: Political communication, as a discipline, is the study of strategic uses of communication to influence a person’s public knowledge, beliefs and actions on political matters. Being a diverse and interdisciplinary field, its understanding is expected to provide insights, plural perspectives and conceptual basis required in case of any media professional.

Unit One: 

Introduction: Political Communication As An Emerging Discipline, Its Importance, Scope And Characteristics 
Unit Two:  

Relationship of politics and communication, theories and recent theoretical approaches 
Unit Three: 

Media as a Fourth Estate, Media and Democracy, Public Sphere, Mediatisation, Political Socialization, Political Participation, Public Interest, E-Governance 
Media and national identity, nation as an imagined entity and print capitalism, flagging of the nation by the media, ideological promotion, the role of the media in propagating ‘official’ and ‘unofficial’ nationalisms, transnationalism.
Propaganda as instrument of national policy, media and political conflict, the role of the media in the formation of the Indian nation and the recent emergence of Hindu nationalism .

Unit Four: 

Understanding political communication, practical exercises in analyzing modes of communication and content, discourse, textual analysis, deconstruction. 

Unit Five: 

International dimensions of political communication, globalisation of media transnational news, political economy, international relations and international propaganda and communication in the third world 
Reference Books:

1. Graber , Media Power in politics, Mcmillan India, New Delhi. 1990.
2. Kothari, R, Politics in India, Orient Longman, New Delhi; 1970
3. Kapur, A.C, Principles of Political Science, S Chand and Co, New Delhi, 1991.
4. McNair, B ,An Introduction to Political Communication, Routledge, London; 1995
5. Negrine, R () The Communication of Politics, Sage, New Delhi, 1996
JC 2304 


 CREATIVE COMMUNICATION

[3 2 0 5]

This course explores theories of aesthetics art and culture in order to understand and communicate about various art genres. These theories form the basis of any effective communication in art and artistic practice, both individual and institutional.  The course lays down the theoretical foundations for the different ways in which they may be conceived (by the “artist”) and perceived (by the “audience”). It explores the roles of the art critic (as writer, interviewer, filmmaker etc) and curator/convenor (of exhibitions, conferences and in museums) in the formation and communication of artistic discourse, as well as in building awareness and appreciation of art and aesthetics through various media. 

Students are expected to draw upon various art forms they are familiar with, or interested in, such as music, dance, drama, poetry and literature, to cultural artefacts and built environment to reflect on and communicate about the theme of each unit through any one of the media in their assignments. 

Unit One: 

Basis of Judgement/Evaluation Theories of Aesthetics: beauty and taste . 

Unit Two: 

Theories of art: What is art? Realism, Expressionism, Formalism, Abstract art, Conceptual art. Cultural Theories – culture as art/performance/text Reality/(Re)Production/communication


Unit Three: 

Issues in art: Authenticity, Interpretation, Feminism, Authorship Experience/Representation

Unit Four: 

Folk art: definition, holism, authorship, ownership, folksonomies; Curating Exhibitions, Museums, Festivals 

Unit Five: 

Postmodernism and Contemporary Art; Nature of “original”; nature of the Sublime

Reference Books:
1. The Routledge Companion To Aesthetics By Berys Gaut and Dominic McIver Lopes Routledge 2005 

2. Johnson Craig E,Creative Communication: Principles and Applications, Waveland Pr Inc; 1994

3. Taschler Patrick, Creative Communications, Bloomsbury Publishing India Private Limited; 2014.

4. Sreekumar, T.T, Journal of Creative Communications, Sage Publications; 2016.

JC2305  


GLOBAL COMMUNICATION


[3 2 0 5]

Objective: This subject provides a detailed understanding of the media’s role in international arena, with socio political and economic implications between the first and the third world. Basically a theoretical understanding of the relations and policies that affect the third world and subsequently the media are discussed here.

Unit One: 

International communications as a field of study- idealist humanist approach, political proselytisation- information as economic power, as political power. 
Unit Two: 

Media in the global context. Information and power. Political economy. Classifying global systems-Global news agencies- News flow. Directionality of news flow. Quality Vs quantitiy.
Unit Three: 

Media in the economic context- Free flow to free trade. Communication policies – NAFTA, GATT, UNSECO and ITU.
Unit Four: 

Media Ownership- regulation of ownership and control. Possibilities of pluralities in ownership. Content and programming in world media. Distinguishing the local, regional and global levels of programming and content.
Unit Five: 

Media in sociological context- relevance of cultural diplomacy. Dynamics of inter community relations. Principles of international cooperation. New media transgressing borders. International terrorist organizations, media use and media coverage. 
References/Suggested Readings:

1.Mowlana, Hamid. Global Information and World Communication. New Frontiers in International  Communication. Sage, New Delhi; 1997.
2.Joseph, MK. Modern media and Communication. Vol.2.Anmol Publications Pvt. Ltd. New Delhi; 1997.
3. Sreberny A, Dwayne W, McKenna J, Oliver B,  Media in global Context, Bloomsbury Academic; 2009. 
4.Kamalipour, Yahya. International Communication, Purdue University, Calumet; 2009.
· Select Any one Elective from Group – II 

(Elective- JC 2306/2307/2308/2309)

JC2306                    TELEVISION NEWS AND STUDIO PRODUCTION                [2 1 4 5]


Objective: Learn to develop creative skills as well as discipline and professional attitudes through the production of various program formats including sports, news and public affairs, music shows, entertainment specials and award competitions. 

Learn to communicate professionally in all aspects of television operations and production. Acquire the technical skills needed to handle numerous operational and production positions in the television field Learn to perform creative functions within the television industry including directing, producing and writing. Understand television employment opportunities, the business side of television production as well as how to secure a career in broadcasting  
Unit One: 

Ideas. Themes, concepts – conceptualization, development and visualization genres in television, different approaches, narrative and non-narrative structures, television news and practical exercises.
Unit Two: 

Studio production, sound and speaking voice, considerations for miking sound, producing studio sound, miking for multi-camera television, field production, staged production, music production.
Unit Three:

The language of editing - shooting and editing, Online editing, Post production Editing, Digital Video effects, show packaging and feedback.

Unit Four: 

Broadcasting technology- Earth station, teleport, Up linking, down linking, transmission- cable, terrestrial and satellite transmission etc.

Unit Five: 

Digital Broadcasting Applications- Interactive Television, Video on demand, teleconferencing etc.
References Books:
1. Zettle Herbert, Television Production Handbook, Wodsworth Publishing Co., California, 1984.

2. Gerald Millerson, Television Production, Focal Press, UK, 1998.

3. Andy Stamp, The television Programme, Sheffield Media Association, Sheffield, 1987.

4. David Self, Television Drama: An Introduction, Macmillan, Busingstroke, 1984

5. Kathy Chaters, The Television Researcher’s Guide, BBC Television Training, London, 1992.

JC2307      


ORGANIZATIONAL COMMUNICATION
[3 2 0 5]




Objective: The course attempts to provide the students of communication management a comprehensive knowledge in the field of communication in an organization. It deals with various factors like organizational structure, management skills and social environment affecting organizational communication. It situates the three interconnected concepts, structure, communication and management in organizational communication.
Unit One: 

Defining organization-organization types-Definition, nature and scope of organizational communication- Models of organization communication-Perspectives in organizational communication-Barriers in organizational communication.
Unit Two: 

Organisation theory-classical theory, human relations school, systems school and cultural school-Human resource theory-Organisational design-Organisational structure.
Unit Three: 

Organisational communication types and forms-Intra-personal. Interpersonal, group communication process-Communication for organizational effectiveness-Group dynamics-Organisational communication process.

Unit Four: 

Conflict and organizational communication-managing conflicts, counseling, listening and feedback – Ethics in organizational communication.
Unit Five: 

Intro to human resource development-Role of communication in HR-Developing effective HR communication.
Reference Books:
1. Stohl Cynthia, Organisational Communication, Sage Publication; 1995.
2. Tumer Paul, Organisational Communication – The role of HR professional, CIPD, 2007.
3. Hayes P, Andrews, Herschel, Houghton, Organisational Communication –Mifflin, 1996
4. Fisher D, Communication in Organisations –, West Pub., 1993.
5. Rogers E. and Agrawala R.,  Communication in Organisations-, Free Press; 1976
.

JC2308  


WEB DESIGN AND PRODUCTION   

[2 1 4 5]

Objective: A basic skill course, the paper aims at providing the necessary know-how of web site design, dynamic content management and execution. Fundamentals of web communication and design will be discussed. The course is custom made to equip students with necessary skill set to handle small scale web design and development projects and to adapt themselves to large-scale production environments.
Unit One
Introduction - Understanding New Media, Introduction and definitions, Characteristics of New-Media – multimedia. Interactivity, networkability, immediacy, elements of web design, page dimensions and concept of safe area for the web. Design principles – consistency and structure, common web design mistakes.

Unit Two 

Content design for New Media, Principles of interactive design – thinking creatively about content, selecting media forms and working out a media mix for the web. A website production cycle – planning, storyboarding, designing, content creation, testing and maintenance. PDF and its advantages on the web. Objectivity and scannability. 

Unit Three 

Typography & Colours: Web development tools – Advanced  HTML, properties of page, table, cell, creating list, creating frames,  creating forms, Introduction to FrontPage. Introduction to Fireworks

Unit Four 

HTML & CSS: Evolution of the WWW, HTML, XML, SGML, CSS, XSL & XSLT, server-side and client side scripting

Unit Five 

Dreamweaver basics, Interface navigation, working with templates, CSS concepts, Divs and Layers, adding flash and shockwave, video formats, audio formats, browser compatibility, Following checkin – checkout procedures

Unit Six
Macromedia Flash Overview, creating Movie clips, Butons and Graphics, motion tween and shape tween, basic frame actions and button actions, Load Movie, get URL functions. Creating a simple web page with Macromedia Flash and publishing
Reference Books:

1.
Watral, Ethan & Siarto, Jeff, Headfirst web design, Mumbai; Shroff publishers, 2002.

2.
Gauntlett, David, Web Studies London, Arnold publishers, 2005.

3.
Godbole, Aachyuth S. Web Technologies. New Delhi, Tata McGraw hill, 2003.

4.
Albarran, Allan B & Goff David Understanding the web, Surjeet publications, 2008.

JC2309   


History of World and Indian Cinema 

[3 2 0 5]
The course intends to introduce the origin, development and early history of world and Indian cinema. It include silent era of cinema, montage theory of cinema, effects of Parasi Theater on Indian Cinema. Contribution of different countries to develop the cinematic language. Technical development of sound cinema. Emerge of Studio system in Hollywood and Indian Cinema. We are also exploring the Television and its effects on cinema. Different era of Indian cinema and present scenario of Indian Film Industry.
Unit –One 

a. Silent Cinema 1895-1930; The origin and history of early Cinema, 
b. Magic lantern, Mutoscope; Lumieres Brother and Cinematograph 

c. Edison and Kinetoscope, Edwin S. Porter, Georges Melielis, D. W. Griffith

d. Pre-history of Indian cinema; Early developments of Indian cinema.

Unit – Two

a. Film Movement

b. Cinema and Montage Theory 

c. Parsi Theatre and Indian cinema

d. Silent era of Indian cinema.

Unit – Three 

a. The Sound Cinema ; Cinema and sound

b. The Hollywood Studio System
c. Studio system versus star system in India

d. Golden era of Indian Cinema 

Unit – Four 

a. Television and Cinema

b. Film Societies, FTII, NFDC

c. Art cinema

d. Regional Cinema

Unit – Five 

a. Hollywood and the World Market
b. Corporatization of Indian Film Industry

c. Technology Developments and Industry Trends

d. Present scenario of Hindi cinema

References Books:
1. Zettle Herbert, Television Production Handbook, Wodsworth Publishing Co., California, 1984.

2. Gerald Millerson, Television Production, Focal Press, UK, 1998.

3. Kindem, Gorham. The Moving Image: Production Principles and Practices. London: Scott, Foresman & Co., 1987. 

4. William Charles, Screenwriting for Narrative Film and Television, Hastings House, 1980
· Select Any one Elective from Group – III 

(Elective- JC 2310/2311/2312/2313)

JC2310

RADIO NEWS AND STUDIO PRODUCTION

[2 1 4 5]

Objective: To facilitate and enhance the skills required in the production of radio. Student will have experience as radio directors, sound designers and editors and be able to conceive of and fully realize complex, long form radio projects. By the end of this course, the student will be able to conceive and realize complex long form radio projects and should have produced professional sounding material that could be proudly put on demo tapes. 
Unit One

Station Imaging and Branding , TG s , FPC , Programming formats , Links, Pre-selling, Teasers, Promos – Show promos, Station promos, Signature Tunes, TOH s,  Sweepers, Break bumpers, Sparklers, Stationality  and Station Sound, Content Integrations and RJ Mentions, Programme Policy, Radio news and practical exercises.
Unit Two

Music  Policy, Policy Guidelines,  devising music policies and strategies for various TG s, PD –roles and responsibilities, Organisational structure, MM s, Traffic Managers, Producers- promo and show producers, RJs, Sales Team, National Creative Cell, National and Cluster heads, G        OPA Report Filing and PPL  report Filing.

Unit Three

Clocks , devising programming clocks, writing links, day part programming- Breakfast, Mid-morning, Afternoon, Drive time, Late night  show formats, phone-inns, listener culturing, Competition Tracking,  Special events plans – concepts ,on-air exposures , on-ground exposure details and PPT presentations.

Unit  Four

OB s and their significance , Barters and Alliances , Gratification for listeners , Contests, Spikes, TSL and CUME , RAM,  TSL building techniques, PSA s, Appeals, Spots- FCT s and RODP s.

Unit  Five
Radio dramas, Audio books, Breakfast and Drive time show fabric planning, PPF s, Capsules, Opening and Closing tags,  Ideation and Creative Monetizing, Celebrity bytes, Brand Visibility and Salience

Reference Books:
1. Hausman C, Benoit P, Donnell Lewis B.O, Radio Production, Cengage Learning; 2012
2. Michael H. Adams, and Kimberly K. Massey, Introduction to Radio: Production and Programming, McGraw-Hill Humanities/Social Sciences/Languages; 1994.

3. Bob Gilmurray, Media Student's Guide to Radio Production, Mightier Pen Publishing, 2013.

4. K.M. Shrivastava, News Writing for Radio and T.V., Sterling PublicationNew Delhi, 2012.

JC2311 

BRAND PLANNING AND MANAGEMENT

[3 2 0 5]
Objective: What a manager should know and do as a marketer in order to develop a successful new product and also for students to gain a firm understanding of the steps necessary to bring a new product from concept to successful launch. 

Unit One  

Introduction to brand planning and management – role of branding, meaning of brand equity and related concepts like brand loyalty, brand awareness, perceived quality and brand allocations.

Unit Two  

A brand managers job – factors affecting brand management – brand classification – market planning process and components of a marketing plan – marketing strategy – competitor analysis & consumer anaysis – market estimation and sales forecasting.

Unit Three 

Creativity and innovation – importance of new product development – new product development process and organizing for new product development.

Unit Four 

Financial analysis for product/brand management – sales and profit analysis – future of product/brand management – role of information technology – product/brand management and the internet. 

Unit Five 

Developing, managing, launching and sustaining brands – brand leveraging, brand extension, brand valuations and globalizing brands.

Reference Books:  
1. Assael, Consumer Behaviour and Marketing Action, South Western CollegePublishing, 2000.
2. Bagozzi,Marketing Management,Prentice Hall,New Jersey; 2007

3. Arnold,The Hand Book of Brand Management, Perseus Books,Reading,Massachussetts; 2012.
4. Ulrich and Eppinger,Product Design and Development,Mcgraw Hill International Edition, 2003
5. Crawford, New Products Management, 5th edition, Irwin Publication,USA, 2007.
JC2312 



 PRINT JOURNALISM   

          [2 1 4 5]

Objective:  The paper takes an in-depth look into the theory and practice of print journalism. The students need to have an overview of printing technology, practise different kinds of writing and experiment with innovative designs. 

Unit One 

History of Printing: Invention of printing, Stone tablets to letter press and offset printing, origination of the image, Printing surface, Multiplication of copies Electronic publishing, Cultural impact of printing, 
Unit Two 

History of newspapers and magazines in different countries – major newspapers, magazines and writers – column writing 

Unit Three  

Different writing practices – Magazine journalism – Public Journalism - A critical appraisal of print media  - Practical exercises

Unit Four 

Print design: Factors involved in Print planning, Typography and Design principles, Evolution of design in newspaper various kinds of printed products - their formats, Designing factors, colour application – Practical exercises.

Unit Five 

Principles involved in different printing processes - Machines for letterpress, Offset, Gravure, Flexography and Screen Printing.- DTP- Web Publishing
Reference Books:
1. Aggarwal Vir Bala, Essentials of Practical Journalism, Concept Publishing Company, 2006.

2. Mencher, Melvin, News Reporting and Writing, Mac-Graw Hill, Boston,2006.

3. Harrington Walt, Intimate Journalism: The Art and Craft of Reporting Everyday Life, Sage Publications,1997.

4. Kaye, Barbaka K.Norman J Medoff, The World Wide Web – A mass communication perspective, Mc Graw Hill Higher Education, New York, 2001.

5. Clemente, Peter, The state of the net – the new frontier. Mc Graw Hill, London, 1998.
JC2313 

 Basics of Audio and Video Production

[2 1 4 5]



Course objective: The course intends to equip students with the basic understanding of cinematography vocabulary and nuances of video production. The course will guide students through different stages from basics to post-production. 

Unit 1. Planning your video project:
a) Concept development

b) Scenario

c) Storyboard 

d) Shooting script
Unit 2. Basics of video cameras: 

a. Different types of cameras

b. Lenses, types and characteristics, 

c. Camera mounting equipment. 

d. Difference of video from film-in brief 

e. Analog versus Digital video format

Unit 3. Visual grammar:

a. Aesthetics of Picture composition

b. Depth of field

c. Elements of shot- camera angle, camera movements

d. Principles of visual grammar

Unit 4. Basics of Lights and Audio recording:

a. Principles of lighting Uses 

b. Lighting Instruments

c. Properties of audio

d. Types of programme sounds

e. Microphones: types and uses.
Reference Books:
1. Belavadi V., Video production, Oxford University Press, New Delhi; 2008.
2. Lanier, T. and Nichols, C. Filmmaking for Teens: Pulling Off Your Shorts. 2010. Michael Wiese Productions

3. Owens, J. and Millerson, G. Video Production Handbook, Focal Press, 2011.
4. Zettl H., Handbook of Television production, Cengage, 2008.
