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PART -A
RESEARCH METHODOLOGY (zrer ufafe)

Note — Each Unit carries equal marks Max. Marks : 50
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Unit |

e URFA: 3, YR, Iqad Ud &, Y BT GIRePIV; AJH &l | 10
HE; U & UBR; JJHe A g9m g, o gy & AMevs |

Introduction to Research: Meaning, Nature, Objective and Scope; Research
approaches; Significance of Research; Types of Research; Research methods

vs. methodology; Criteria of good Research.
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JNfdHey; T ITeHed BT YT BT dlel R |

Research Process: Selection the problem; Necessity of dealing the problem.

Research Design: Meaning of research Design; features of good research
design; Different research designs- Exploratory Research Design, Descriptive
Research Design, Experimental Research Design; Factors affecting Research
Design.
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e IR GO U4 fdeel gdeto— ufagel uRaAr & fAfgdaned; ufdest | 10




Unit 11

R ® $Had; ufdeel Ufddr & TIT P HUGUS; Jw UGl WREHT @I
fIeran; uftesl a1 & UeR; 9/ I5ed Fee |

Sampling Design: Census and sample survey- implications of sample design;

steps in sample design; Criteria for selection of sample procedure;
Characteristics for good sample design; Different types of sample designs;

Random sampling.
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Unit IV

goe fAfet: gHas @1 1 TEIOE @l Jfavdddl, Hewqul YA fafer;
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Scaling techniques: Meaning of Scaling; Need of Scaling; Important Scaling
Techniques; Characteristics of a good scaling.

Methods of Data Collection: Collection of Primary Data; Collection of data
through questionnaire and Schedules; Other methods of data collection;
Collection of Secondary data; Selection of Appropriate method for data
collection.

Processing of Data- Editing, Coding, Classification, Field work and Tabulation.
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I [GEY § SXId IHGIGD df ol SHelUY Useui§add df oIl SiolUolued Sgad Ug

AT SHAGH df gHGeIaY  SHGdHAGIS. SHAY SHGUGY SIHHY JUdHAYdEY  THEH

Th AU BAQOIIHH  FHIISIUARd  Siadhdd  FHsIUGIaed FeUUasE STUGE il

TTITSIHY STASTUCE Siidd-el dasHuIddd SiHel. - SHSlU & oW gd 2 WUl Gdb gdg

YASHGIIUG SHGL. 9U_Aqd SHOI 4 df gasaordd giojad fdd adelu § o
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MANAGEMENT (94¥)
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Unit Il
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Concept, evolution and scope; Marketing Environment and Environment
Scanning; Marketing information system and Marketing research;
Understanding Consumer and Industrial markets; Demand Measurement
land Forecasting; Marketing segmentation — Targeting and positioning;
Product decisions; Product mix; Product life cycles; New Product
development; Branding and packaging; Pricing methods and strategies;
Promotion decisions; Promotion mix; Advertising; Personal selling;
Channel management; Vertical marketing system; Customer relation
management; Marketing of services; Market Research; New issues in

marketing.
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Unit 11
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& AN, BRI Yoll Ude;, D yae, Whee Yael; IR i, iR
[ECSIRIECE

Nature and Scope of Financial Management; Goals of finance of function;
Valuation Concepts- Risk and Return; Understanding financial statements
and analysis thereof; Capital budgeting decisions; Risk analysis in capital
budgeting; Budgetary control; Long term and Short term financing
instruments; Capital structure — Theories and Factors; Cost of capital,
Working capital management; Cash management; Inventory management;

Dividend policy; International financial management.
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Unit IV

SV Td HHISTD GRET; e Heaer vd s qd; faaral &1 Huem
Tq Rrprad gy, /g GHEE Ydge &1 9y |

Concepts and Perspectives in Human Resource Management; Human
Resource Management

in changing environment; Human Resource Management functions;
Human Resource Planning — Objective, Process and Techniques; Job
analysis and Job description; Selection human resources; Induction,
Training and Development; Performance appraisal and evaluation; Job
evaluation; Wage determination; Labour welfare and Social security
measures; Industrial relations and Trade unions; Dispute resolution and

Grievance management; Future of Human Resource Management
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