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cjdrmYyk fo’ofo|ky;] Hkksiky e-iz- 

(Doctoral Entrance Test) 

leUo; lfefr dh 92oha cSBd esa vuqeksfnr 

uohu v/;kns’k dz- 11 dh dafMdk 9 (,) ds vUrxZr 

fo"k;&izca/k (MANAGEMENT) 
vf/kdre vad % 100 

U;wure vad % 50        le; % 02 ?k.Vs 

Vhi %& ikB~;dze nks Hkkxksa esa dqy 100 vad dk gksxk& 

1- Hkkx & v 'kks/k izfof/k (50 vad) 

2- Hkkx & c fo"k; ls lacaf/kr (50 vad) 

3- izR;sd Hkkx *v* ,oa *c* esa 5&5 bdkbZ (Unit) gksxh A 

4- lHkh bdkbZ;ksa ls ikB~;dze dk leku foHkktu fd;k tk,A 

5- _.kkRed ewY;kadu ugh gksxkA 

PART –A 

RESEARCH METHODOLOGY ('kks/k izfof/k) 

Note – Each Unit carries equal marks     Max. Marks : 50 

bdkbZ 1 

 

 

Unit I 

'kks/k ifjp;% vFkZ] izd`fr] mn~ns’; ,oa {ks=( vuqla/kku dk ǹf’Vdks.k( vuqla/kku dk 

egRo( vuqla/kku ds izdkj( vuqla/kku fof/k cuke i}fr( vPNs vuqla/kku ds ekin.MA 

Introduction to Research: Meaning, Nature, Objective and Scope; Research 

approaches; Significance of Research; Types of Research; Research methods 

vs. methodology; Criteria of good Research. 

10 
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Unit II 

'kks/k izfdz;k% leL;k p;u( leL;k dks ifjHkkf"kr djus dh vo’;drkA  

'kks/k vfHkdYi% 'kks/k vf/kdYi dk vFkZ( vPNs 'kks/k vf/kdYi dh fo’ys"kk,W( fofHkUu 

'kks/k vf/kdYi& [kkstiw.kZ 'kks/k vf/kdYi] o.kZukRed 'kks/k vf/kdYi] izk;ksfxd 'kks/k 

vf/kdYi( 'kks/k vf/kdYi dks izHkkfor djus okys dkjdA 

Research  Process: Selection the problem; Necessity of  dealing the problem. 

Research Design: Meaning of research Design; features of good research 

design; Different research designs- Exploratory Research Design, Descriptive 

Research Design, Experimental Research Design; Factors affecting Research 

Design. 

 

10 

bdkbZ 3 Ikzfrp;u izjpuk% lax.kuk ,oa izfrn'kZ losZ{k.k& izfrn'kZ izjpuk dk fufgrkFkZ( izfrn'kZ 10 
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Unit III 

izjpuk ds dne( izfrn'kZ izfdz;k ds p;u ds ekin.M( vPNs izfrn'kZ izjpuk dh 

fo'ks"krk,W( izfrn'kZ izjpuk ds izdkj( nSo@;kǹfPNd fun'kZuA 

Sampling Design: Census and sample survey- implications of sample design; 

steps in sample design; Criteria for selection of sample procedure; 

Characteristics for good sample design; Different types of sample designs; 

Random sampling. 
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Unit IV 

izekiu fof/k;kW% izekiu dk vFkZ( izekiu dh vo';drk( egRoiw.kZ izekiu fof/k;k( 

mRre iSekus dh fo"ks’krk,WA 

leadksa ds ladyu dh fof/k;kW% izkFkfed leadksa dk ladyu( iz'ukoyh ,oa vuqlwph ds 

ek/;e ls leadks dk ladyu( lead ladyu dh vU; fof/k;kW( f}rh;d leadks dk 

lapyu( leadks ds ladyu ds fy, mi;qDr fof/k dk p;uA 

Scaling techniques: Meaning of Scaling; Need of Scaling; Important Scaling 

Techniques; Characteristics of a good scaling. 

Methods of Data Collection: Collection of Primary Data; Collection of data 

through questionnaire and Schedules; Other methods of data collection; 

Collection of Secondary data; Selection of Appropriate method for data 

collection. 

Processing of Data- Editing, Coding, Classification, Field work and Tabulation. 

10 
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Unit V 

vkadMksa dk fo’ys"k.k% vkadMksa ds fo’ys"k.k dh izeq[k fof/k;ka( 'kks/k ;k vuqla/kku esa 

lkaf[;dh; midj.kksa dk egRo( dsnzh; izòfRr ds eki&ek/;] ekf/;dk] cgqyd( 

vifdj.k( fo’kerk vkSj i`Fkq’kh"kZRo( prqFkZd fopyu( izeki fopyu( izkpfyd ijh{k.k Z 

VsLV] T VsLV ,oa F VsLV vkSj vizpkyh; ijh{k.k & dkbZ oxZ ijh{k.k ds ek/;e ds 

}kjk ijhdYiuk ijh{k.k ds lkFk fu.kZ; ysuk( dEI;wVj lk¶Vos;j SPSS ds mi;ksx ls 

fo’ys"k.k( fjiksVZ ys[ku% fjiksVZ ys[ku dk egRo( fjiksVZ ys[ku ds dne( fjiksVZ~l ds 

izdkjA 

Data Analysis – Major methods of data analysis; Significance of the statistical tools in 

research; Measures of central tendency- Mean, Median, Mode; Dispersion; Skewness 

and Kurtosis;  Quartile Deviation; Standard Deviation; Decision making with 

hypothesis testing through parametric test- Z test, T test and F test  and non 

parametric test- Chi Square Test; Use of computer software for analysis – SPSS. 

10 

 

Reference Books:  

1. Research Methodology : C.R Kothari (New Age International)  
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2. Research Methodology : H.R Ramanath ( Himalaya Publication House)  

3. Research Methodology : Vohra ( Omega Publication)  

4. Research Methodology : Kohali Laxminarayan (Y.K Publication)  

5. Advance Statistical Analysis Dr j k thukral : Taxmann publication  

6. Advance Statistical Analysis B.N.GUPTA : Sahitya Bhawan Publication  

7. Advance Statistical Analysis Dr.V.C.sinha alok gupta : Sahitya Bhawan Publication 

8. "Business Research Methodology Murthy S. N & Bhojanna. U, Excel Books.  

9. Research Methodology  Bhattacharya Deepak Kumar, Excel Books. 

10. Business Research Methods: Donald Cooper and Pamels Schindler Tata McGraw Hills, New 

Delhi. 

PART –B 

MANAGEMENT (izca/k) 

Note – Each Unit carries equal marks    Max. Marks : 50 
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Unit I 

izca/k dh vo/kkj.kk] izd`fr ,oa egRo( izca/kdh; dk;Z& fu;kstu] laxBu] fu;a=.k] 

fu.kZ; fuekZ.k( izca/k dk fparu fodkl & Vsyj] QS;ksy] ,yVu e;ks] ,Q lh 

csekjM] fydsjV ,.M oscj( izca/k esa orZeku izofRr;kW ,oa Hkkfo"; dh pqukSfr;kW( 

mn~ns’;ksa }kjk izca/k( laxBu& fl)kar] lajpuk] izfdz;k] egRo( vfHkizjs.kk( izsj.kk 

,oa mRikndrk( usr`Ro( lapkj( laxBukRed fMtkbu( laxBukRed fodklA 

Management- Concept, Nature and Significance; Managerial Function- 

Planning, Organizing, Controlling, Decision Making; Evolution of 

Management Thought – Taylor, Fayol, Elton Mayo, FC Bernard, Likert and 

Webber; Resent Trend and Future Challenges of Management; Management By 

Objective (MBO); Organizing- Principal, Structure, Process, Importance; 

Motivation; Morale and Productivity; Leadership; Communication; The 

concept and significance of Organizational behavior; Skills and roles in an 

organization; Organizational design; Organizational development. 

10 
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foi.ku izca/k dh vo/kkj.kk] fodkl ,oa {ks=( foi.ku okrkoj.k ,oa okrkoj.k 

ijh{k.k( foi.ku lwpuk ra= ,oa foi.ku 'kks/k( miHkksDrk rFkk vks|kSfxd cktkjksa 

dk Kku( ekax dk ekaiu vkSj iwokZuqeku( cktkjksa dk [k.Mhdj.k& y{;hdj.k vkSj 

fLFkfr( mRikn fu.kZ;( mRikn feDl( mRikn thou pdz( uohu mRiknksa dk 

10 
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Unit II 

fodkl( czSafMax rFkk iSdsftax( ewY; fu/kkZj.k i)fr;kW rFkk uhfr;kW( lao/kZu fu.kZ;& 

lao/kZu feJ.k( foKkiu( O;fDrxr fodz;( pSuy izca/k( m/okZ/kj foi.ku fof/k;kW( 

xzkgd laca/k izca/k( lsokvksa dk foi.ku( foi.ku ds {ks= esa u, eqn~nsA 

 

Concept, evolution and scope; Marketing Environment and Environment 

Scanning; Marketing information system and Marketing research; 

Understanding Consumer and Industrial markets; Demand Measurement 

1and Forecasting; Marketing segmentation – Targeting and positioning; 

Product decisions; Product mix; Product life cycles; New Product 

development; Branding and packaging; Pricing methods and strategies; 

Promotion decisions; Promotion mix; Advertising; Personal selling; 

Channel management; Vertical marketing system; Customer relation 

management; Marketing of services; Market Research; New issues in 

marketing. 
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Unit III 

foRrh; izca/k dh izd`fr ,oa {ks=( for dk;Z ds y{;( ewY;kadu dh vo/kkj.kk & 

tksf[ke ,oa izR;;( foRrh; fooj.k ,oa muds fo’ys"k.k dk Kku( iwWth ctfVax 

fu.kZ;( iwWth ctfVax esa tksf[ke fo’ys"k.k( ctV fu;a=.k( nh?kZdkfyd ,oa 

vYidkfyd iwWth izkIr djus ds lk/ku( iwWth lajpuk& fl)kUr ,oa dkjd( iwWth 

dh ykxr( dk;Z’khy iwWth izca/k( dS’k izca/k( LdU/k izca/k( ykHkka’k uhfr( varjkZ"Vªh; 

foRrh; izca/kA 

 

Nature and Scope of Financial Management; Goals of finance of function; 

Valuation Concepts- Risk and Return; Understanding financial statements 

and analysis thereof; Capital budgeting decisions; Risk analysis in capital 

budgeting; Budgetary control; Long term and Short term financing 

instruments; Capital structure – Theories and Factors; Cost of capital; 

Working capital management; Cash management; Inventory management; 

Dividend policy; International financial management. 

10 
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ekuo lalk/ku izca/ku dh vo/kkj.kk,W rFkk lan’kZ(  ifjofrZr okrkoj.k esa ekuo 

lalk/ku izca/ku(ekuo lalk/ku izca/ku ds dk;Z(ekuo lalk/ku fu;kstu& mn~ns’;] 

izfdz;k,W ,oa rduhdsa( tkWc fooj.k( ekuo lalk/kuksa dk p;u( HkrhZ@izos’k] 

izf’k{k.k ,oa fodkl( fu"iknu ewY;kadu( tkWc ewY;kadu( etnwjh fu/kkZj.k( Je 

10 
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Unit IV 

dY;k.k ,oa lkekftd lqj{kk( vks|kSfxd laca/k ,oa Je la?k( fooknksa dk fuiVku 

,oa f’kdk;r izca/k( ekuo lalk/ku izca/ku dk Hkfo";A 

Concepts and Perspectives in Human Resource Management; Human 

Resource Management 

in changing environment; Human Resource Management functions; 

Human Resource Planning – Objective, Process and Techniques; Job 

analysis and Job description; Selection human resources; Induction, 

Training and Development; Performance appraisal and evaluation; Job 

evaluation; Wage determination; Labour welfare and Social security 

measures; Industrial relations and Trade unions; Dispute resolution and 

Grievance management; Future of Human Resource Management 

bdkbZ 5 

 

 

 

 

 

 

 

 

 

 

Unit V 

v/;;u {ks= ds #i esa O;olk; uhfr( dk;Zuhfr izca/k dh izd`fr ,oa {ks=( lkefjd 

vk'k;] n`f"V] mn~ns’; ,oa uhfr;kW( SWOT fo”ys’k.k( dk;Zuhfrd fo’ys"k.k gsrq 

midj.k ,oa izfof/k;ka& izHkko vkO;wg( m|ksx fo’ys"k.k(ewY; J`a[kyk dh vo/kkj.kk( 

izfr;ksfxrk fo’ys"k.k gsrq <kapk( O;olk; izfr"Bku dk izfr;ksxh ykHk( mRiknu 

izca/k dh Hkwfedk ,oa {ks=( lqfo/kkiw.kZ LFky ij la;a= LFkkiuk( vfHkU;kl vk;kstu 

,oa fo’ys"k.k( mRiknu vk;kstu ,oa fu;a=.k&mRiknu izfdz;k fo’ys"k.k( ifjpkyu 

ds ekax dk iwokZuqeku feDl ds fu/kkZjd rRo( mRiknu lwph;u( ifjpkyu 'kks/k 

dh Hkwfedk ,oa {ks=( PERT/CPM( uSfrdrk ,oa izca/k ra=( izca/k esa uSfrd eqn~ns ,oa 

fo’ys"k.k( ewY; vk/kkfjr laxBu( O;olk; ds lkekftd mRrjnkf;Ro( dkWiksZjsV 

“kklu ,oa uSfrdrkA 

Business policy as a field of study; Nature and scope of strategic 

management; Strategic intent, Vision, Mission, Objectives and Policies; SWOT 

analysis; Tools and Techniques for strategic analysis; Impact matrix; Industry 

analysis; Concept of value chain; Framework for analyzing competition; 

Advantage of a firm; Role and scope of production management; Facility 

location; Layout planning and analysis; Production planning and 

control; Production process analysis; Demand forecasting for operations; 

Determinants of product mix; Production scheduling, Role and scope of 

operation research; PERT/CPM; Total quality management; Ethics and management 

system; Ethical issues and analysis in management; Value based organization; Social 

responsibilities of business; Corporate governance and ethics. 

10 
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