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(MBA - IB)
2011-13
Semester |
COUEE Course Credits UL
Code Internal | External | Total
Compulsory Courses
020241101 | Business Statistics 3 90 60 150
020241102 | Business Economics 2 60 40 100
020241103 | Marketing Management 3 90 60 150
020241104 | Applied Market Research-I 2 60 40 100
Financial Accounting &Financial
020241105 Statement Analysis 3 90 60 150
020241106 | Global Supply Chain Management 2 60 40 100
020241107 | Human Resource Management 2 60 40 100
020241108 | Data Driven Decision Making-I 2 60 40 100
020241109 Foreign Trade Policy & Export > 60 40 100
Management
020241110 | French-l|
020241111 | Chinese-I
020241112 | Spanish —I 2 60 40 100
020241113 | German -l
020241114 | International Commercial Law 2 60 40 100
020241115 | WTO & International Trade Policy 1 50 0 50
020244116 | Integrated Disaster Management 3 150 0 150
Total 29 950 500 1450
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Course Structure: MBA —IB SIIB
Semester Il
SRl Course Credits alis
Code Internal | External | Total

Compulsory Courses

020241201 | Quantitative Techniques 2 60 40 100

020241202 | Sales & Distribution Management 2 60 40 100

020241203 | Applied Market Research-II 2 60 40 100

020241204 | Cost & Management Accounting 2 60 40 100

020241205 | Financial Management 3 90 60 150

020241206 Trade Finance & Forex Risk 3 90 60 150
Management

020241207 | Organizational Behavior 2 60 40 100

020241208 | Data Driven Decision Making-II 1 50 0 50

020241209 | ERP 2 100 0 100

020241210 | MS Project 1 50 0 50

020241211 | Global Strategic Management 2 60 40 100

020241212 | French -lI

020241213 | Chinese -lI

020241214 | Spanish —l| 2 60 40 100

020241215 | German —lI

020241216 Global Trel_de Operations : Logistics > 60 40 100
and Shipping

020241217 | Import Management 1 30 20 50

020241218 | Capstone Business Simulation 1 50 0 50

020241219 | Area Studies 1 50 0 50
Total 29 990 460 1450
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Course Structure: MBA —-IB

SIIB

Semester Il

1) A student has to complete 30 External credits in Semester Ill.
2) In Semester lll students are required to select minimum 21 credits from any one
functional area of specialization and rest of the 9 credits from specialization /non-

specialization area out of the courses mentioned below.

3) To run a course minimum requirement is 15 no.s or Institute’s discretion and
maximum requirement is 65 nos.

Course Code Course Credits UELE
Internal | External | Total
Specialization-Marketing
020241303M | International Marketing 3 90 60 150
020241304M | B2B Marketing 3 90 60 150
020241305M | Consumer Behavior 3 90 60 150
020241306M Brand Management 3 90 60 150
020241307M | Strategic Marketing Management 2 60 40 100
020241308M | Pricing 2 60 40 100
020241309M | Services Marketing 2 60 40 100
020241310M | New Product Development 2 60 40 100
020241311M | Marketing Modeling 2 60 40 100
020241312M | On Line Marketing Strategy 2 60 40 100
Total 24 720 480 1200
Specialization-Supply Chain Management
020241313SCM | Transforming SCM 3 90 60 150
020241314SCM gﬁ;‘i@r’]”'“g & Managing the Supply 3 90 60 150
020241315SCM | Strategic SCM 3 90 60 150
020241316SCM | Operations Management 2 60 40 100
020241317SCM | Production, Planning and Control 2 60 40 100
020241318SCM | Retail SCM 2 60 40 100
020241319SCM | Materials Management 2 60 40 100
020241320SCM | Quality Management 2 60 40 100
020241321SCM | Risk in SCM 2 60 40 100
020241322SCM Bgsm_ess Process Management & > 60 40 100
Six Sigma
Supply-Chain Operations
020241323SCM Reference (SCOR) 1 30 20 50
Total 24 720 480 1200
Specialization- HR
020241324HR LabOL_Jr Legislation & Industrial 3 90 60 150
Relations
020241325HR | Organizational Design 3 90 60 150
& Development
020241326HR | Performance Appraisal 3 90 60 150
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Course Structure: MBA —IB SIIB
020241327HR | Learning & Development 3 90 60 150
020241328HR | Compensation & Rewards 3 90 60 150

Management
020241329HR | Applied Behavioral Techniques 3 90 60 150
020241330HR | Strategic Human Resource > 60 40 100
Management
020241331HR | Talent Acquisition 2 60 40 100
020241332HR | HR Audit & Accounting 2 60 40 100
Total 24 720 480 1200
Specialization- Finance
020241333F Investment Analysis 3 90 60 150
020241334F Insurance 3 90 60 150
020241335F Financial Econometrics 3 90 60 150
020241336F International Financial 5 60 40 100
Management
020241337F Futures and Options 2 60 40 100
020241338F | Mergers and Acquisitions 2 60 40 100
020241339F Financial Modeling 2 60 40 100
020241340F | Banking 2 60 40 100
020241341F Financial Risk Management 2 60 40 100
020241342F | Corporate Valuation 2 60 40 100
020241343F GIopal_Fmanmal Markets & 1 30 20 50
Institutions
Total 24 720 480 1200
Specialization- Business IT
0202413441T Busm_ess Intelligence- Information 60 40 100
to Insight
020241345(T IT S_trateglc Planning for adding 3 90 60 150
Business Value
020241346IT | Collaborative Project Management 2 60 40 100
020241347IT | Green IT 2 60 40 100
020241348IT | Business Analysis using SPSS 3 90 60 150
020241349IT | ERP — CRM& SCM 3 90 60 150
020241350IT ERP — FICO 3 90 60 150
020241351IT | ERP — HRM 3 90 60 150
Total 21 630 420 1050
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Semester IV
Core Course must be in the area of major specialization.
Course Code Course Credits UELE
Internal | External | Total
020241401 Dissertation : Marketing
020241402 Dissertation : Finance
020241403 Dissertation : Supply Chain 3 150 0 150
Management
020241404 Dissertation : HR
Total 3 150 0 150
Specialization-Marketing
020241405M | Retail Management 3 90 60 150
020241406M Integratec_i Mgrketlng 3 90 60 150
Communication
020241407M | Marketing in Emerging Economies 3 60 40 100
020241408M | Marketing of Financial Services 3 60 40 100
020241409M | Ethics in Marketing 1 30 20 50
020241410M Corporate Reputation & Brand 1 30 20 50
Management
Total 12 360 240 600
Specialization-Supply Chain Management
020241411SCM | Sector Specific SCM 3 90 60 150
020241412SCM | Supply Chain Analytics 3 90 60 150
020241413SCM | Operational Analysis 3 90 60 150
020241414SCM | Technology Management in SCM 3 90 60 150
Total 12 360 240 600
Specialization-HR
020241415HR | Leadership Influence & Power 3 90 60 150
020241416HR International Human Resource > 60 40 100
Management
020241417HR | Building Learning Organizations 2 60 40 100
020241418HR | Cross Cultural Management 2 60 40 100
020241419HR | Creativity Management 1 30 20 50
020241420HR | Ethics & Corporate Social 1 30 20 50
Responsibility
020241421HR Negotiations & Conflict 1 30 20 50
Management
Total 12 360 240 600
Specialization-Finance
020241422F F!nanual Engineering & Structured 3 90 60 150
Finance
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020241423F Behavioral Finance 3 90 60 150
020241424F Fixed Income Securities 2 60 40 100
020241425F Taxation 2 60 40 100
020241426F Private Equity, Investment Banking > 60 40 100
& Hedge Funds
Total 12 360 240 600

1. A student has to complete 12 elective credits in Semester V.

2. In Semester |V students are required to select minimum 9 credits from their same (main)
functional area of specialization and rest of the 3 credits from the specialization area /
non specialization area out of the courses mentioned below:

E.g.: A Student doing 18 credits in Marketing in Semester Il must do 9 credits in
Marketing in Semester IV.

3. To conduct a course, minimum requirement of student is 15 no’s or at Institute’s
discretion and maximum requirement are 65 no’s.

Summary
Credits

Semesters Core Specialization Total

I 29 0 29

Il 29 0 29

11l 0 30 30

\Y 0 15 15
Total 58 45 103

Credit | Marks | Hours

1 50 15
Division of Credits

Semesters Core Specialization Total

I 4 25 29

Il 6 23 29

" 0 30 30

I\ 3 12 15
Total 13 90 103
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Examination & Method of Assessment

All internal courses will have 100% component as internal evaluation at the institute
level. All external courses will have 60 % internal components and 40 % component as
external (University exam).

Standard of Passing

The assessment of the students for each course is done based on the relative
performance of the student compared to the class average .Maximum GP is 4
corresponding to A+. For all the courses, a student is required to pass both internal and
external exams separately with a minimum grade of 1.6 corresponding to the grade D -
Grade Point.

Award of Degree

MBA (International Business) degree will be awarded at the end of Semester IV
examination by taking into consideration the performance of all the 4 Semester
examinations. Student obtaining a minimum 2.00 CGPA out of 4.00 CGPA will be
awarded degree.
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