Course Structure: MBA (CM) SIMC-Pune

SYMBIOSIS INSTITUTE OF MEDIA & COMMUNICATION (SIMC)
Course Structure

Master of Business Administration
(Communication Management)

MBA (CM)
2011-13
Semester |
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Common for all the Specializations
050143101 | Introduction to Media and 2 40 60 100
Communication Industries
050143102 | Communication Theories 2 40 60 100
050143103 | Creative Thinking & Writing Skills 2 40 60 100
050143104 | Indian Society & Culture 2 40 60 100
050143105 | Fundamentals of Economics 2 40 60 100
050143106 Concept _of B_usmess and Introduction 5 40 60 100
to Organization
050143107 Introdqctlon to Quantitative > 40 60 100
Techniques
050143108 | Marketing Management 2 40 60 100
Accounting, Finance , Reporting and
050143109 Analysis Through Case Studies 2 40 60 100
050143110 | Business Communication 2 40 60 100
050143111 | Term Project / Group Activities 5 250 250
050143112 | IDP-Disaster Management Courses 3 150 150
Total 28 400 1000 1400
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Advertising
Semester Il
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Advertising
050143201 | Digital Media Ecosystems 1 50 50
050143202 Introduction to Advertising 5 40 60 100
Management
050143203 | Introduction to PR & Events 2 40 60 100
050143204 | Economics & Business Media 2 40 60 100
050143205 | Research Methodology 2 40 60 100
050143206 | Consumer Behavior & Insight 2 40 60 100
050143207 | Marketing Research 2 40 60 100
050143208 Advertlsmg Industry Structure & 1 50 50
Practices
050143209 | Brand Management 2 40 60 100
050143210 Innovation, Creatm_ty & Visual Literacy > 40 60 100
for Brand Communication
050143211 | Integrated Marketing Communication 2 40 60 100
050143212 | Term Project/Group Activities 5 250 250
Total 23 2 360 890 1250
Semester lli
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Advertising
050143301 | Business, Marketing & IMC Strategy 2 40 60 100
050143302 Managemen'g PrmC|pIes_ & Practices in > 40 60 100
Communication Industries
050143303 Relatlons_hlp _Management in Media & 5 40 60 100
Communication
050143304 | Measuring Media Consumption 2 40 60 100
050143305 Introduptlon to Services Management 1 50 50
Operations
050143306 | Advanced Media Research 2 40 60 100
050143307 Ma_rkethg_ Comml_mlcatlon Solutions > 40 60 100
Using Digital Media
050143308 | Strategic Brand Communication 2 40 60 100
050143309 | Advertising Copy & Creative 2 40 60 100
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050143310 I?wl;%“rt]?“ve Research & Consumer > 40 60 100
050143311 Adver_'usmg Strategy-Campaign > 40 60 100
Planning

050143312 Advertising & Communication 1 50 50
Research

050143313 Advertising Strategy-Account Planning 1 50 50
Models

050143314 | Term Project/Group Activities 5 250 250
Total 25 3 400 1000 1400

Semester IV
Course Credits Marks
Course Total
Code External | Internal | External | Internal

Advertising

050143401 Legal, Ethical Issues for Media 1 50 50
Industry

050143402 _Entrep_reneur_shlp & Use of Technology 5 40 60 100
in Media Business

050143403 Current Econ(_Jmlc Trends & Global 5 40 60 100
Business Environment

050143404 | CSR & Social Communication 1 50 50

050143405 | Creative Evaluation & Appreciation 1 50 50

050143406 Brand Valuation & Return of Marketing 5 40 60 100
Investments

050143407 | Experiential Communication 2 40 60 100

050143408 | Retail Communication 2 40 60 100

050143409 | Rural Communications Research 1 50 50

050143410 | Dissertation 8 400 400
Total 18 4 200 900 1100
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Public Relations
Semester Il
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Public Relations
050143201 | Digital Media Ecosystem 1 50 50
050143202 Introduction to Advertising > 40 60 100
Management
050143203 | Introduction to PR & Events 2 40 60 100
050143204 | Economics & Business of Media 2 40 60 100
050143205 | Research Methodology 2 40 60 100
050143206 | Consumer Behavior & Insight 2 40 60 100
050143207 | Marketing Research 2 40 60 100
050143213 | Advanced PR Writing Skills 1 50 50
Public Relation & Event Industry
050143214 Structure & Practices 2 40 60 100
050143215 | Planning & Measuring a PR Campaign 2 40 60 100
050143216 | Planning & Managing Events 2 40 60 100
050143212 | Term Project/Group Activities 5 250 250
Total 23 2 360 890 1250
Semester lli
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Public Relations
050143301 | Business, Marketing & IMC Strategy 2 40 60 100
050143302 Managerr_]en'g Prmmples_ & Practices in > 40 60 100
Communication Industries
050143303 Relatlons_hlp Management in Media & 5 40 60 100
Communication
050143304 | Measuring Media Consumption 2 40 60 100
050143305 Introdu_ctlon to Services Management 1 50 50
Operations
Public Relation Communication
050143315 Solutions Using Digital Media 2 40 60 100
050143316 | Strategic Public Relations Tool 2 40 60 100
050143317 | Corporate Communication 2 40 60 100
050143318 | Strategies for Events 2 40 60 100
050143319 | Specialized Public Relations 2 40 60 100
050143320 Busm_ess Development for Public 5 40 60 100
Relations & Event Management
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050143321 Internal Communication for Change 1 50 50
Management

050143322 | TQM & Imperative for Change 1 50 50

050143314 | Term Project/Group Activities 5 250 250
Total 25 3 400 1000 1400

Semester IV
Course Credits Marks
Course Total
Code External | Internal | External | Internal

Public Relations

050143401 Legal, Ethical Issues for Media 1 50 50
Industry

050143402 _Entrep_reneur_shlp & Use of Technology 5 40 60 100
in Media Business

050143403 Current Econc_Jmlc Trends & Global 5 40 60 100
Business Environment

050143404 | CSR & Social Communication 1 50 50

050143411 Corporate Branding & Reputation > 40 60 100
Management

050143412 Ma_ngglng Public Affairs & Public 5 40 60 100
Opinion Research

050143413 | Crisis Management 2 40 60 100

050143414 Exhibitions, Seminars, Conferences & 1 50 50
Trade Shows

050143415 Pres_entatlor) & Public Speaking for 1 50 50
Public Relations

050143410 | Dissertation 8 160 240 400
Total 18 4 360 740 1100
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Media Management
Semester Il
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Media Management
050143201 | Digital Media Ecosystem 1 50 50
Introduction to Advertising
050143202 Management 2 40 60 100
050143203 | Introduction to PR & Events 2 40 60 100
050143204 | Economics & Business of Media 2 40 60 100
050143205 | Research Methodology 2 40 60 100
050143206 | Consumer Behavior & Insight 2 40 60 100
050143207 | Marketing Research 2 40 60 100
050143217 | Media Policy & Regulations 1 50 50
050143209 | Brand Management 2 40 60 100
050143218 | Sports & Entertainment Marketing 2 40 60 100
050143211 | Integrated Marketing Communication 2 40 60 100
050143212 | Term Project/Group Activities 5 250 250
Total 23 2 360 890 1250
Semester lli
' Marks
Course Course Credits Total
Code External | Internal | External | Internal
Media Management
050143301 | Business, Marketing & IMC Strategy 2 40 60 100
050143302 Managemen'g PrmC|pIes_ & Practices in > 40 60 100
Communication Industries
Relationship Management in Media &
050143303 Communication 2 40 60 100
050143304 | Measuring Media Consumption 2 40 60 100
050143305 Introduptlon to Services Management 1 50 50
Operations
050143306 | Advanced Media Research 2 40 60 100
050143307 E:A(;r;r;unlcatlon Solutions using Digital > 40 60 100
050143308 | Strategic Brand Communication 2 40 60 100
050143323 | Marketing of Media Products 2 40 60 100
050143324 | Media Planning 2 40 60 100
050143325 | Media Industry Strategy & 2 40 60 100
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Implementation
050143326 | Media Buying & Selling 1 50 50
050143327 | Media Project 1 50 50
050143314 | Term Project/Group Activities 5 250 250
Total 25 3 400 1000 1400
Semester IV
Course Credits Marks
Course Total
Code External | Internal | External | Internal
Media Management
050143401 Legal, Ethical Issues for Media 1 50 50
Industry
050143402 _Entrep_reneur_shlp & Use of Technology 5 40 60 100
in Media Business
050143403 Current Econ(_Jmlc Trends & Global 5 40 60 100
Business Environment
050143404 | CSR & Social Communication 1 50 50
050143416 | Advanced Media Planning 1 50 50
050143406 Brand \_/aluatlon & Return on 5 40 60 100
Marketing Investments
050143407 | Experiential Communication 2 40 60 100
050143408 | Retail Communication 2 40 60 100
050143409 | Rural Communication Research 1 50 50
050143410 | Dissertation 8 160 240 400
Total 18 4 360 740 1100
Summary
Total External Internal External Internal Total
Semester Credits Credits Credits Marks Marks Marks
| 28 28 0 400 1000 1400
Il 25 23 2 360 890 1250
" 28 25 3 400 1000 1400
v 22 18 4 360 740 1100
Total 103 94 9 1520 3630 5150
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Examination & Method of Assessment

Take-home Assignments, Classroom Presentations, Practical Examinations, Seminar /
Term Papers, Dissertations, Projects, Case Studies Internships. 100 credits out of which
90 credits will be internal as well as external and 10 credits will be exclusively internal
evaluation. Each credit is defined as 15 hours of teaching. Each credit is of 50 marks.
Internal assessment will be of 60% marks and external assessment will be of 40% marks
for all external courses. Internal courses will be evaluated 100% internally by the
concerned institute.

Standard of Passing

The assessment of the students for each course is done based on the relative
performance of the student compared to the class average. Maximum GP is 4
corresponding to A+. For all the courses, a student is required to pass both internal &
external examinations separately with a minimum grade point of 1.6 corresponding to the
grade of D- Grade Point Average.

Award of Degree

‘“MBA (Communication Management)” will be awarded at the end of fourth semester
examination by taking into consideration the performance of all four semesters’
examinations after obtaining minimum 2.00 CGPA out of 4 CGPA.
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